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ANAPTHTEA ZTO AIAAIKTYO

EAAHNIKH AHMOKPATIA

NOMOZ HAEIAZ

AHMOZ NYProy

AYTOTEAEZ NPA®EIO
YMOZTHPIZHZ MOAITIKQN OPIFANQN
AHMOTIKO ZYMBOYAIO

ANOZNAZMA

ATTO 1O TTPOKTIKG TNG UTT apIBu. 157, ouvedpiaong, (TakTikA — dia {wong) Tou
AnuoTtikou Zupupouliou Tou Afuou Mupyou.

ApiBu.Atro. 118/2024

OEMA: AQyn amégaong opiopoUu Tng AvamTudlakig
OAuptriag AAE (pe S1akpiTikd TiTAO AN.OA.AE) wg TOV
Opyaviopé Ailaxeipiong kai Mpowbnong [Mpoopicuou
(Destination Managemement and Marketing Organizations
— DMMO) ka1 1p60e0onNg OCUMMETOXNAS TOu ARpou OTnv
avgnon Tou JETOXIKOU KEPAAQioOU TNG ETAIPEING.

>1ov Mupyo, onuepa Tnv 17" Tou pnvog AtrpiAiou Tou £Toug 2024 nuépa
Teraptn kai wpa 19.00 To AnpoTikd ZuuBouAio Mupyou, cuvedpiace o€ TAKTIKA (dia
{wong) ouvedpiaon oTnv aiBouca ocuvedpidoewy Tou Aatogiou AnuoTikou Meydpou,
UoTeEpPa aATTO TNV PE apIBY. TTpwTt. 9291/12-4-2024 £yypagn TTIPOOKANON Tou
Mpoédpou Tou K. Anuntpiou MeooaAd Tou dnuUOCIEUONKE VOPIPA Kal €TTIOOBNKE O€
KABe ANPOTIKO ZUPBOUAO XwpPIoTA Kal 0TO AAUApX0, cUP@wva WPE TIG dIOTALEIG TOU
apBpou 67 Tou N. 3852/10 (PEK A'87/7-6-2010) 6TTWG 10XUEI OruEPA.

Mapovtog kail Tou Anudpxou K. EuotdBiou Kavvil o [Mpdedpog, KRpuge tnv
évapén Tng ouvedpiaong, a@oUu TTPONYOUHEVWG dIOTTIOTWONKE VOUINN aTTapTia,
dedopévou 0TI o€ oUVoAo 29 peAwv Bpédnkav TTapovTa 25. QoTOC0 PeTA TNV £vapén
NG ouvedpiaong TTpoonABe évag (1) akdun AnpoTikdg ZUuBoulog, ATol:

NMAPONTEZ AHMOTIKOI ZYMBOYAOI | AMTIONTEZ AHMOTIKOI XYMBOYAOI
1. MeooaAdg AnuniTpiog — MNpdedpog 1.Matraviwvotroulog Mewpylog —

Anuortikou 2uuBouldiou uéroc¢ tn¢ mapdraéng «Mrropouue —
2106n¢ Kavvng»
2. Tavayétroulog BaaiAeiog 2. Mmmayiwpyou — KAwvapn EAévn -

uéAroc¢ tn¢ mapdraéng «Mropouue —
2106n¢ Kavvng»
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3. Ocodwpou NIkOAaog 3.Baperdg lwavvng — péAog tng
maparaéng «Evwuévor aAAdlouue tov
opyo-»,

ol orroiol 6€v TTpoonABav av Kai vouiua
KAnGnkav

T{ouavoTtroulog AnunRTPIOG

Kupialng Etrapeiviovoag

Kopdag O@e6dwpog

ABavaodtroulog MavreAenpwy

© N O~

AAIkdkn — TCavéTou ZTTUpIdOUAa

9. ®duelog BaoiAeiog

10. Kdpdapng Mewpyiog
(TpoonABs otn ouvedpiaon kara n
oulhtnon tou 1% Béuarog NS
Huepnoiag Aiaraéng)

11. FTaAavotTToulog AANEEI0G
12. Toautpivég ABavaoiog

13. Alakd1TOUANOG BaoiAeiog
14. KwvoTtavtotrouAog 21Tupidwvag

15. B€ppoiog MNewpylog

16. AvtwvakotrouAog MNavayiwtng —
Emkepalnc tng mapdraéng
«Evwpévor aAdadoupe tov Nopyo»

17. ApyupdtrouAog lwavvng

18. Axtutng Mapivng

19. MmaAdokag lwavvng

20. TCouavotroulog AAEEQVOPOG —
Avrirp6edpog Anuotikou
2upBouldiou

21. MréATo0G Alovuoiog — ETikepaAng
g mapdraéng «Anuioupyia
EvoTtnta KoivwVvikn Avavewon
(A.E.K.A.)»

22. 2kopdaArg NikoAaog

23. Koutoavtwvakng lwavvng

24. 'ahavéTtroulog Avopéac-
lpauuaréag Anuortikou 2uuBouliou

25. 2kouTag Mewpylog

26. ABavaoouAlag XproTtog —
EmikepaAng tng maparaéng «Aaikn
2uorreipwaon Ajuou lNopyou»

2Tn ouvedpiaon yia TNV THPNON TWV TTPOKTIKWY TTAPIoTATO N UTTAAANAOG Tou AAuoU
K. . AiBépn katnyopiag kal kKAddou AE  AloiknTikoU — AoyioTIKoU.



ΑΔΑ: ΨΕΧΨΩ17-68Ρ


AAA: WEXWQ17-68P

AkoAoUBwg o MNpoedpog €0e0e uTTOWN TOou AnPoTIKOU ZuuBouliou 1o 10° Bépa
NG nuUEPOIag dIATagng, YE TiTAO: ARYn amé@acng opiocpou Tng AvVaTrTugIakng
OAupTriag AAE (pe S1akpiTikd TiTAo AN.OA.AE) wg Tov Opyavioud Alaxeipiong
kai Mpow6bnong lMpoopiocuol (Destination Managemement and Marketing
Organizations — DMMO) ka1 mp60song cuppeToXNg Tou AfUOU 0TV aU¢non Tou
METOXIKOU KEQAAQiOU TNG ETAIPEING KAl TTAPAXWPNOE To AOyo aTov Aruapxo K. E.
KavvA, o o1moiog Tmapouciooe 0To owua TNV UTr apiBudv 9278/12-4-2024 ¢yypagn
€10QYNON Tou, TTOU avagEpel Ta £ENG:

&

EAAHNIKH AHMOKPATIA Nopyoc | 2-04-2024

NOMOS. HAEIAL AM: 923 &

AHMOZ ITYPTOY

'PAD®EIO AHMAPXOY

A/von : Mateia Z.Kapdywpya _ :'I:\?rzl: T Sass—
TK 27100, Iopyog Zopfoohion T

TnA.  :2621362404
daf  :26210-31481
Email :dimospyrgou@1489.syzefxis.gov.gr

OEMA: « Eykplon optopoV ™G ANAINTYZIAKHEZ OAYMITIAY ANAINTYZIAKHE
ANQNYMHZ ETAIPEIAL OTA (pe Swakpitik6é titho AN.OA. AE) wg o Opyaviopds
Awaxeiplong kot MpowOnong IMpoopiopov (Destination Management and Marketing
Organizations - DMMO) ».

'Onws yvwpilete ot Ajpot ¢ ILE. HAglag amd kowov, pe Baon to Mpdypappa
«HAgla 2030: Avaovykpdtnon pe emikevtpo v Apxaia OAvptiar, éxouv LTTOBEAAEL
aiton oto Ymovpyeio Touplopov yua Ty avayvapion g [E HAglag wg Mpdtumov
Touplotikov Ilpooptopod, obpwva pe T Swatdéelg touv Gpbpov 3 Tov
v.4875/21(PEK 250/t.A/23-12-21).

Le ovvéxelnr Twv Tapamivew amauteital 0 oplopds @opéa wg Opyaviopol
Awayelplong kat powbnong Mpoopiopov(0AIII), cppwva pe to dpbpo 4 tov v.
4875/21.

Ot oxomol tov Opyaviopot Awayeiptong kat [IpowOnong Mpoopiopov eivat:

a) H emompovik, cuBOVAEVTIKY KAl TEXVLKY VTTOOTHPLEN TOU OLKEIOV OPYQAVIOUOV
tomikng autodoiknong(0.T.A.) vy Oépata mpofolis kat mpowbnong evdg
TPOOPLOUOY OTNV TOUPLOTIK ayopd, ) M Tpowbnomn Kal 1 QVTIKEWUEVIKN
TANpo@OpNon tov otkelov 0.T.A. yla To GUVOAO TOU TOUPLOTIKOV TPOIOVTOS YA TOV
EKAOTOTE TPOOPLOUO, OTIWG a&lobéatq, TPOOPRACIHOTN TA-HETAPOPES,
EYKATAOTAOEIG-SIAUOVT], TOUPLOTIKEG UTMPESies, Spaotnplotnteg, PonbnTikég
vmnpeoieg, y) n Snuovpyia, vmoothplEn Kal e@appoyq TG aQvamTLELAKAG Kot
TOUPLOTIKNG TOALTIKIG TOU TPOOPLoHOU, §) 1 HEAETN Kal TapakoAovBnon tng
avaBaduiong Kal TOU E€KOUYXPOVIOUOU TwWV UTOSOU®V KAl UTNPECLWOV KOWNG
w@éAelag, €) m  ekmovnon kKat vAomoinom otpatnywol oxediov Pudoiung
TOUPLOTIKAG AVATITLENG KAl SLaXe(pLlong TOL TTPooPLoHoY, 6T) 1 ovvayn cupuBdoewv
UE QOPE(S TOV ISLWTIKOV TOUEX [LE OKOTIO TNV TOUPLOTIKY TTPOBOAT) TOV TIPOOPLOHOV,
) n ekmdvnon peAet®v ye ™ SMuovpyla TPOTUTWV ywx TV avdSeln g
TAQUTOTNTAS TOV TPOOPLOHOY, 1) 0 OXESIHONAG KAt 1) VAOTIOMON TNG OTPATNYLKNG
HAPKETIVYK Kl TOLPLOTIKHG TpofoAng Tou Tpooptopol, B) 1 Snuovpyia kat n
Stayelplon TOMKWV onudtwv moldTnTag, KaBwg kot 1 TeEXVk] Ponbewa kat
VTTOOTHPLEN O€ GLVEPYATIKOVG OYXNUATIOLOVG ETXELPNOEWV (cluster) oxeTKN HE TNV
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Tapaywyn Kat TpoBoAr] TOTIKMV TOUPLOTIK®V TPOIOVTWVY Kal LTNPEcL®Y, 1) 1
avAmTLEN EpeVVNTIKOV £pYOU o8 oNpavTikd BEpata Tov Touplopoy, dTws N avdivon
™G ayopds, N TPOCEyyLon VEwV ayopmv cUPTEPApBavopévng Kat TG ayopds Tov
TpooBdaipov Touplopoy, N wpipavon épywv vtoSouns kat 1 VAOTOMON TOALTIKGV
KOWWVIKNG ouvoxis, Ymeiakig oVykAlong kat aewpdpov avdmruing kat ) m
QVATITUEN TOUPLOTIKWOV TPOIOVTWY TOL TTPOOPLOHOV.

Zvp@wva pe To dpBpo 4 o (Slov vopov ot Avamrtuiiakés Etaipeieg OTA pumopovv va
optoBolv wg OAIIII, pe Tpomomoinon oto Kataotatikd Tou.

Ipotelvetat o oplopés wg OAIIT g Avarrtu§iakis OAvpriag AAE OTA(ANOA AE) n
omola elvar popéag mov €xet 18pubel amd to 1997, kot Swabétel eEeldikevon Kat
eumelpia 0To ouYKeEKPLUEVO avtike(pevo. Eldudtepa Siabétel peyddn eumepia oty
Sayeipion avamtuiiakmv Mpoypappdtwy (Mpoypdupata LEADER, INTERREG, EKT
KAT), pe egetdikevon petadh GAAWY 0TOV TOUPLOKO Kot TIG ELSIKEG HOPPES TOVPLGHOV,
™mv avédeln kat mpoBoAn Ttouplotik®wv Topwv TG HAelag, v ocvvepyacia
LW TKOV Kot SNOCLov TOER KATL

Zta mAaiowx g avdAnymg avtig ¢ Spdong 1 Avarrtugiaxy Ba tpofel oe avino
TOVL PETOXIKOU TNG Ke@aAaiov otnv omoia Ba cuppeTdoyovv 6ot ol rjuotl ¢ IE
HAelag, étol dote oty emduevn Tevikr) Zuvédevon va yivouv kat oL amapaitnTeg
TpoTmomowoelg 0to Kataotatikd tng

AapBdvovtag vrtoym:

1. To N. 4875/2021 «IIpdtumot Tovpiotukoi [Mpoopiopol OAoKANpwHEVNS
Awaxeipiong, Opyaviopol Awxxeipiong xat ITpowBnong Ipoopiopoy,
lapatucég Tnyés EAAGSag kat dAdeg pubuicelg yw v evioyvon g
TOUPLOTIKNG aQVATITLENGY, 0 0Tto(0g TIPOBAETEL T Snpovpyia Opyaviopwy
Awaxeipiong xat lpowBnong Ipoopiopov (Destination Management and
Marketing Organizations - DMMO), w¢ gpyadeio ywx tmv evioyvon tng
TOUPLOTLKNG AVATITUENG

2. To G&pBpo 4 tou N. 4875/2021, to omoio TpoPAémel «ot Avamtuiakol
Opyaviopoi Tomkig Autodioiknong tov a@pBpou 2 tov v. 4674/2020 (A’
53) 1 ot Avamtuélakés Avovupes Etaipeieg opyaviop®v TOTIKIS
avtodioiknong (0.T.A.) SYvavtat va Aettovpynoouvv kat wg Opyaviopol
Awxyelplong xat IpowBnong Ilpooplopoll petd amd amé@aon Tov
Anpotikov 1 Iepupepetakol EupBovAiov Tov otkelov 1} Twv owkeiwv 0.T.A.
1 Tov Aokntiko Zuppoviiov ™ IMepupepetaxis Evwong Ajuwv (MEA)
KQTG TEPIMTWOTN KAl TPOTOTO(NON TOU KATAOTATIKOV TOUG OKOTIOU WE
AmO@AGT TNG YEVIKIG CUVEAELONG TWV HETOXWV TOUG.»

3. Tnv aitmon twv dnudpxwv t™¢ [E HAelag mpog to Ymovpyeio Tovpiopol
vy v avayvoplon ts [E HAslag wg Tpdétumov Touplotikol
[pooplopov

ElonyoVpaote :

1. Tnv éykpion tov optopov tg ANAINITYEIAKHE OAYMITIAE ANATTYZIAKHEZ
ANQNYMHZIH ETAIPEIAZY OTA (AN.OA. AE) wg tov Opyaviopud Awxyeiplong kat
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MpowBnong IMpooptopot (Destination Management and Marketing Organizations-
DMMO) ywx ™v IIE HAelag, oOppova pe ta Stdapfavopeva oty wg dvw

avaypa@opevn elonynon.

2. Tnv mpdbeon ywa ocuppeToxr) tou Afpou oty abénomn Tov HETOXLKOU
keaatiov Tng etarpelag n omoia Ba oplotikomomBel oe emduevn ouvedpiaon Tov
Anpotikov ZuppovAiov.

Katémyv autwv o [MMpdedpog KAAeoe TOUG AnUOTIKOUG ZUupBouAoug VvV’
QTTOQACiooUV ETTi TOU BEPATOG.

To AnpoTiké ZupBoUAio Mupyou
AauBavovrtag uttéyn Tou:

- Tig diatageig Tou apBpou 65 Tou N. 3852/2010 OTTwGg £x€l TPOTTOTTOINDEI KAI IOXUEL.
- Tig diatdgeig Tou Tou N. 4875/2021
- Tnv pe apiBuo6 22/2024 (AAA: 6WK9OQ17-BI'Y) amréeacn tou AnpoTikou ZupBouAiou.
ME TITAO: Anym omdpaons: A. Eykpiong tov uviuoviov ovvepyasiog pe t 01aNEQois yia tyv
vdomoinon TV uETpwv epapuoyns e usiétne: «Hicio 2030: Avaovykpotnon ue emikevipo Ty
Apyoio Oloumio.
B. Eéovaiodotnanc tov Anuapyov yio, tv mpombnon twv cyetik®y d1adtkooioy Kol
I'. Xvpueroyns tov Anuov Ildpyov oy vmofoln cutiuorog mpog 1o Yrovpyeio Tovpiouod — Afvon
2TPOTHYIKOD ZYeolaouod w¢ mpog Tov yapoktnpiouo s ILE. HAclag w¢ mpotomos touplotikog
TPOOPIGUOS OLOKANPUEVNS dlayeipions Paoel Tov N. 4875/2021
- Ta diaAapBavopeva otnv apiBu. 9278/12-4-2024  €yypagn €10rynon Tou

Anpapyou Kal TIG DIEUKPIVIAOEIG TTOU TTOPEIXE OTOUG AnUOTIKOUG 2UPBOUAOUG ETTI

TOU B€paTOog
yera amd diaAoyiky oulntnon n orroia mMakpIBWS KATaypa@eral oTa avaAutika
TTPAKTIKA TNG ouvedpiaong Kai 1n die€aywyn wneoeopiac

Opdoowva amopaocilel
Eykpivei:
A. Tov opiopd 1ng Avarrtugiokng OAuptriag AAE (pe diakpiTikd TiTAo AN.OA.AE) wg Tov
Opyaviopo Aiayeipiong kai MpowBnong Mpoopiopou (Destination Managemement and
Marketing Organizations — DMMO) yia tnv N.E. HAgiag, oup@wva pe Ta dioAauBavopeva
oTnV w¢ dvw avaypa@ouevn €I0Qynon.
B. Tnv 1pdBeon yia cupuetoxy Tou ARuou [lMUpyou oTnv augnon Tou HETOXIKOU
Ke@aAaiou Tng etaipeiag n otroia Ba opioTiKOTTOINGEi O0e €mmduevn ouvedpiaon Tou
AnpoTikoU ZupBouAiou.

» O1 Anporikoi ZuuBoulol K.K. AAECIog MaAavaTroulog, I'. Kadpdapng, M. Axtutrng, A.
MTréATo0g, N. ZkopdaAng, |. Koutoaviwvdakng, Avopéag MaAavotToulog, M. ZkoUuTag
kalr X. ABavaoouAag, eixav atroxwproel amrd Tn ouvedpiaon otav T€ONKe 10 BEUa
TTPOG CUCATNON KAl £YKPION.

- Kard tng w¢ Gvw amoeacns Xwpei EI0IKN SI0IKNTIKN TTPOOQUYN yia AOyoug vouiuotnTag,
oUugwva ue 1o @pbpo 227 tou N. 3852/2010 6w ToOTTOTTOINONKE KAl I0XUEl, UETA OE
mpobBeouia dekarrévre (15) nuepwy, kKaBwgs Kai duvardtnTa Aoknong Beparrsiag ouupwva
ue Tic diaraéeic Tou apBpou 24 tou N. 2890/1999.

H mmapouoa amégacn éAaBe augovra apiBuo 118/2024.
Mo T0 OKOTTO AUTO CUVTAXONKE TO TTAPOV TTPAKTIKO TTOU UTTOYPA@PETAI WG AKOAOUBWG:
O NPOEAPOZ TA MEAH O TPAMMATEAZXZ

AkpIBég ATTOCTTOONA
EK TwV TTPOKTIKWYV ToUu A.X.
O NMPOEAPOZX TOY A.x.

AHMHTPIOZ MEZZAAAZ
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